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Pizza Hut 

 It was founded in 1958 

 Market leader 

 Pizza has over 16000 locations worldwide. 

 Pizza Hut experiments with new products, discontinuing 

less successful ones. That helps Pizza Hut keep its 

market share and attract new customers. 

 It always offers discounts. 

 It has the highest market share. 



Pizza Hut’s products 

 The Stuffed Crust pizza was introduced on March 26, 

1995. By the end of the year, it had become one of their 

most popular lines. 

 On May 9, 2008, Pizza Hut created "The Natural" pizza, 

which featured natural ingredients and was sold 

in Seattle, Denver, and Dallas. This was discontinued on 

October 27, 2009, in the Dallas market. 

 Pizza Hut developed a pizza for use as space food, which 

was delivered to the International Space Station in 2001. 



Pizza Box 

 It originated from 1985 franchise of Domino’s Pizza in 

Hong Kong and Macau. 

 It was founded in March, 1985. 

 Market challenger 

 It sells its products via Internet. 

 Its products have a lower prices compared to Pizza Hut. 

 It always offers discounts in order to attract customers. 



Pizza Box’s strength 

 Its products are cheaper than Pizza Hut’s. 

 The speed of delivering is higher. 

 It has a simple and easy-to-use webpage. Customers can 

order dishes from its webpage easily. 

 The taste of its products are better than those of Pizza 

Hut according to many Internet user.  



Conclusion 

 Pizza Hut still has the highest market 

share. 

 Although Pizza Box’s products are 

cheaper and more delicious, Pizza Hut is a 

market leader as it always invent new 

products. 

 













































 


